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Based on the data from 2018 Annual Report 

Italy 

54% 

Bangladesh 

20% 

China 

11% 

Hong Kong 

5% 

India 

4% 

Pakistan 

1% 

Other  

43 Countries 
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Company organizational chart 

(1) Winding up 
(2) Previously known as SASR Alpha Zweiunddreißigste Beteiligungsverwaltung GmbH 
(3) Declaration of bankruptcy dated November 06, 2018 

The following chart shows how the OVS Group is organized, indicating the relative equity investments as percentages. 



OVS 

79% 

Sempion 

Fashion 

€ 65.50 

-40.8% 

OVS is representing 

79% of total sales  
(Total net sales 

decreased  by 3% 
versus 2015   





Number of Suppliers Evaluated by Social Parameters 

Country of Origin 



 

  

  

  

  



 

Founded in 1972 in Venice 

• € 1,151m sales in 2016 

• Over 1,000 stores in Italy and  abroad 

• 150m visitors every year 

• 97 % brand awareness in Italy 

• Undisputed market leader in the Italian kids 

   industry with a double digit market share  

Customer :  

With a growing number of young and contemporary customers, 

OVS benefits from a solid customer base thanks to a wide 

offer for the whole family covering different lifestyles 





  

 

• Sales of € 212 million in 2016  

• Over 200 stores, out of which almost half DOS 

• Average retail surface of 1.000 sqm in own-managed stores 

 

Target customers: families with kids  

• Women (68%), men (32%)  

• 25-44 years (45%)  

•  45-64 years (35%)  

€9.99 €19.99 €19.99 €9.99 €24.99 €24.99 



 

about 200 stand alone stores in Italy and abroad and 200 dedicated corners in Upim full format stores ( average surface size 100 – 250 sqm)  

 

Blukids includes collections for baby (0-36 months), kids (2-8 years) and junior (8-14 year), which stand out for their use of natural fibres as well as for 

being excellent value for money. The product range is completed by underwear, accessories, footwear and toys. 

€9.99 €8.99 €12.99 €5.99 



Thank You 

September 2017 

Shin Sung Tong Sang 


